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GCSE 
MEDIA STUDIES 


Paper 1 Media One 


Time allowed: 1 hour 30 minutes 


Materials 


You will need no other materials. 


Instructions 


Use black ink or black ball-point pen. 

Fill in the boxes at the top of this page. 

Answer all questions. 

You must answer the questions in the spaces provided. Do not write outside 
the box around each page or on blank pages. 

If you need extra space for your answer(s), use the lined pages at the end of 
this book. Write the question number against your answer(s). 

Do all rough work in this book. Cross through any work you do not want to be 
marked. 


Information 


The marks for questions are shown in brackets. 

The maximum mark for this paper is 84. 

You are reminded of the need for good English and clear presentation in your 
answers. 

Question 09 requires an extended response. You will be assessed on the 


quality of your written response, including the ability to construct and develop a 


sustained line of reasoning which is coherent, relevant, substantiated and 
logically structured. 
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Section A — Media Language and Media Representations box 
Answer all questions in the spaces provided. 


You are advised to spend around 60 minutes on this section. 


Figure 1 


Cif print advertisement 


This figure has been removed due to third-party copyright restrictions. 
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Only one answer per question is allowed. 


For each question completely fill in the circle alongside the appropriate answer. 


CORRECT METHOD @e WRONG METHODS | ®& | © | 4s na 


If you want to change your answer you must cross out your original answer as shown. Del 


If you wish to return to an answer previously crossed out, ring the answer you now wish to select 


os ed) 


= 


Z 


0|1 Which of the statements below is correct about Figure 1? 


Shade one circle only. 


A The image of the man connotes a man. = 
B The image of the man denotes happiness. oO 
C The image of the tap connotes a tap. ll 
D The image of the tap denotes a tap. oO 


Turn over for the next question 


[1 mark] 
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Analyse the Cif advertisement (Figure 1) to show how codes are used to 
communicate meaning. 


[8 marks] 
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Turn over for the next question 
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ANSWER IN THE/SPACES PROVIDED 


05 


Turn over > 


IB/G/Jun21/8572/1 


Do not write 
outside the 
box 


Do not write 
outside the 


Figure 2 box 


OMO print advertisement from Woman’s Own magazine 
(Close Study Product) 


JMO makes 
hites Bright 


** This’ll shake you, Mother! This exciting new Omo-brightness puts ordinary 

Fancy saying all washing powders were | whiteness completely in the shade, Many powders 
the same! You can’t say that any more—not | get things clean and white. Omo does this—and 
after you’ye seen Omo-brightness. Whites | much more. Omo-boiled whites are clean, white 
boiled with Omo are more than clean and | and bright as well! Yes, brilliantly bright / 
white. They’re bright. Actually bright!” Today millions of women insist on this extra 

Yes, she’s rightabout Omo. This wonderfulnew | Omo-brightness, every washday. One packet— 
detergent really does add brightness to whiteness. | and you'll be an Omo fan, too! 


OMO adds Brightness to whiteness 


jadds BRIGHTNESS/ 
/, toWHITENESS |; 


Tb 


ay y 
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0/3 Analyse the OMO advertisement (Figure 2) to show how images and language work DOK 
together to reinforce the advertiser's key messages. 


[12 marks] 


Turn over > 
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Explain how advertisements reflect changes in social values over time. 


Answer with reference to the Cif advertisement (Figure 1) and the OVO 
advertisement (Figure 2). 


[6 marks] 


0 8 


IB/G/Jun21/8572/1 


Do not write 
outside the 
box 


0|5).| 1 


State two conventions of newspaper front page layout. 


Convention 1 


[2 marks] 


Convention 2 


Question 5 continues on the next page 
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Figure 3 


Daily Mirror front page, Friday 26 April 2019 
(Close Study Product) 
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How is the front page of the Daily Mirror (Figure 3) designed to appeal to its 


target audience? 


[6 marks] 


Question 5 continues on the next page 


1 1 
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Figure 4 


The Times front page, Friday 26 April 2019 
(Close Study Product) 


Friday April 26 2019 | thetimes.co.uk | NO 72831 


Bedroom secrets 


Francis Eliott Pobbcal Eatce Council (NSC) about the Chi 
pigs Btneeipallacet eeakiy 
Jeremy Hunt led a chorus of denials Me Hunt, the a 
from senior ministers last night that — that neither be nor any of his team had 
they were responsible for the fire disclosed details of Tucaday’s mectis 
known leak from Britain's top national + That prompted an awkward sc: 
security body. from other ministers to distance 


Theresa May came under premureto themselves from the leak. 
allow a police inquiry into the disclo Gavin Williamson, the defence 
sure of secret talks from the National secretary, and Sajid Javid, the home 


Fee-paying 
schools ‘save 
the taxpayer 


£20 billion’ 


Independent heads hit back against VAT threat 
en aad 


However, the report also revealed 
Private schools are saving taxpayers that fecs were up by 37 pet cent com 


: hei 
continue to enjoy chartable status. supporters no benefit,” he said 
Labour has vowed to add VAT to pre The ISC maid that families received 


How to create a restful haven 


Calls for criminal inquiry as top ministers d 


question: 
mid and Liam Fox thetradesee 9 excdude the lity of a criminal 


Mrs May refused to confirm that a Hie aot Cteis Inca te 


scourity eS agencies, 
Whitchall is prepared foroneledbythe need to feel that they can give advice to 
police. Sie Mark Sedwill, the cabinet ministers which ministers will treat 


draw a line Jeremy W right, the culture “Ifthey do net feel that, they will not 


Fitting tribute The Duchess of Cambridge wore a remembrance poppy to mark 
Anzac Day at Westminster Abbcy yesterday She was joined at the service by 
the Duke of Sussex while her husband paid his respects in New Zealand. Page 11 


\\_ Marvel beginner's guide 


eny security leak 


ved 


ive us that advice and, will 

worse asa result. iss why this is 
serious and that swhy the government 
intends to treat it seriously: 

Sir Michzel Fallon, the former 
defence secretary, urged Downing 
Street to call in the police. “That would 
involves Scotland Yard invest? 
gation of all those who attended the 


Sleep well — 
things really 
will be better 
by morning 


In the fint experiment, involv 
people, they asked them to fl out aeur- 
vey that assessed their shame, then r- 
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How have social and cultural contexts of the media influenced reporting about the 


royal family in the Daily Mirror and The Times? 


Answer with reference to the front pages and inside pages of the Daily Mirror and 


The Times (Close Study Products). 


outside the 
box 


[12 marks] 
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Section B — Media Audiences and Media Industries 
Answer all questions in the spaces provided. 


You are advised to spend around 30 minutes on this section. 


Which UK media regulator is responsible for: 


a) the age classification of films and other video material? 
b) protecting the public from harmful material on radio and television whilst also 
ensuring freedom of expression? 
[2 marks] 


a) 


b) 


How are young audiences positioned by music radio stations? 


Answer with reference to Radio 1 Launch Day, Tony Blackburn Breakfast Show 
(Close Study Product). 
[6 marks] 
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0|8 Explain how radio stations use online technologies to meet the needs of bos 
their audiences. 


Answer with reference to Julie Adenuga Beats 1 Radio (Close Study Product). 
[9 marks] 


Turn over for the next question 
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0|9 ‘Films need large production and marketing budgets to be successful.’ BOR 


How far do you agree with this statement? 
Answer with reference to: 


e film production, marketing and distribution 
e historical and cultural contexts of the media 
e Close Study Products: /, Daniel Blake and Doctor Strange. 
[20 marks] 


IB/G/Jun21/8572/1 


1 6 


17 


END OF QUESTIONS 
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There are no questions printed on this page 
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Question Additional page, if required. nen 
number Write the question numbers in the left-hand margin. 
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Question Additional page, if required. 
number Write the question numbers in the left-hand margin. 
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